[ VINEWSLETTER|

Content to Mobile

Sony Ericsson

m
m Reflecting the needs and trends of the fast
an publication

emerging content to mobile market.



Introduction

When the idea of watching video on mobile devices was first mooted,
those in the content industry were frustrated by the fact that the
barriers to entry were high. Suitable devices were expensive and there
was a real problem in getting content to be delivered at an acceptable
level of quality. By the end of 2009 this is no longer the case. Driven
by the almost ubiquitous iPhone, the market is a very different place.
Mohile TV and video-compatible devices are now highly affordable
and highly in demand. There are now in the hands of a public eager
to watch video content millions of devices capable of supporting high-
quality mobile TV experiences.

The analysts' prospects for the mobile video and TV market are
encouraging. Mobile market research and consulting firm Wireless
Expertise in September 2009 stated that smartphone growth will have
a positive impact on the number of multimedia application downloads
and identified the burgeoning mobhile applications market as having
reignited the demand for multimedia content and applications after
complacency from existing handset vendors and mobile operators
had virtually killed the mobile content market.

Further data published by mobile analyst DirectZ Mobile has
found that total UK mobile entertainment revenues will have grown
slightly from the end of 2008 to the end of 2009 to total around £500
million. However, it says that in the next twelve months the market
will grow rapidly taking this figure over the E600 million mark and
approximately L700 million worth of revenues by the end of 2011,
more than £800 million of mobile entertainment revenues by the end
of 2012 and over a hillon pounds by the end of 2013.

What this will mean is that there will be huge opportunities not only
for the mobile video device makers but for everyone in the vale chain,
with professional content developers and publishers competing
with a new breed of garage developers introducing innovative and
functional content mainly through the burgeoning apps form. And
even better, end users have shown that they will pay money to receive
such entertainment apps.

Add to this new hreed existing subscription-based mobhile TV and
video services and the picture is looking bright for the market as a
whole, in spite of whatever obstacles the recession has generated.
Basically there are now demonstrable revenue streams to be exploited
in delivering video content to users’ mohile devices. And looking at
exactly what content is out there and how it is delivered has been the
remit of C2M.

Since 2005, C2M has been the only source of information in the UK
100% dedicated to covering what's happening in the mobile TV and
video markets. C2M is targeted at all those involved in the mobile
TV and video ecosystem, such as operators, broadcasters, content
owners and makers, content distributors, equipment manufacturers,
and essential equipment providers.

C2M highlights the latest news and current developments such as
mohile TV and video devices, software and services; the latest mobile
TV and video service trials and roll-outs; mobile TV and video business
developments; the latest regulatory and legal announcements. In
essence, it covers the companies [and their products] that will be
taking advantage of the opportunities that the mobile video and TV
market will provide throughout 2010.

CeM is available in a number of formats.

¢ Updated daily news and product and analysis at
www.c2mweb.com.

» Bi-weekly update of the top 10 news and product stories related to
mobhile TV and video;

¢ (uarterly electronic newsletter featuring the month'’s top stories
plus analyses and features

o C2M Magazine published once a year in September together with
the Official Guide to Mobile at IBC

Content

News
The highlights of all the major events,
launches and new partnerships.

Market analyses
In-depth interviews and market analysis
from the leading research and analyst firms
looking at the content to mobile arena.

Mobile TV and video devices
A look at the hot devices that are currently
available, plus in-depth reviews of new
products on the market.

Mobile TV and video content

What new compelling mobile content is being
launched and from whom?

Infrastructure
Looking at the current developments in
mobile TV and video infrastructures.

Enabling and back office technologies
How things currently stand within
operational systems and bhilling etc? Who are
the new players?

Mobile TV and video business models
What is required to make the husiness case
for mohile TV services.

Mobile TV and video services and

trials
Update on the test and rollout of mobile TV
services.

Viewpoints
Key industry players give their special take
on the current dynamics of the industry.

Company Reports
Profiles on the major players involved in the
mobile video that are being held worldwide.



media pack

The only magazine and newsletter in the broadcast space to
focus exclusively on the mobile TV arena

C2M will publish a quarterly Newsletter and
Bi-weekly update to over 50,000 subscribers

Type of Business

Geographical Breakdown

Job Title

Plus C2M will be distributed in
Hard Copy Format at IBC 2010 and
will be distributed digitally to
over 50,000 subscribers worldwide
before the show.

C2M September issue will also
incorporate the Official Guide to
Mobile.

Reaching the Key Decision Makers

worldwide



C2M Magazine and
C2M Guide to Mobile —
Advert specification

Page
Single page
Bleed 303mm(h] x 216mm(w
Trim 297mm(h] x 210mm(w
Type area 265mm(h) x 185mm{w

1/2 page (vertical]
Size 265mm(h] x 87mm(w)

1/2 page (horizontal)
Size 128mm(h) x 185mm(w)

1/4 page (vertical)
Size 128mm(h) x 87mm(w)

= n~m.

1/4 page (horizontal]

I Size 61mm(h) x 185mm(w)
1/3 page
Size 92mm(h) x 185mm(w)

Inserts (per 1000]

Adverts (2M Newsletter - (2M Bi-Weekly Update - (2M Website
e Full Banner 468x60 pixels

e Square banner 250x250 pixels
o Vertical banner 120x240 pixels
e Button 120x60 pixels:

Formats: JPEG, GIF or Animated GIF & Flash
Other sizes and Run of site available on request.

E-Mail List Rental

Over 50,000 addresses available
Multiple use at discounted rates

Contacts

Publisher Production of (2M magazine
Clare Sturzaker: csturzaker@bpl-business.com  Caroline Yates:

Tel: +44 (0)1342 717459 typesetting@whitewatergfx.co.uk

Mob: +44 (0)7710 991 595 DOI: +44 (0)845 299 8596

Advertising
Jo Gilbert: jgilbert@bpl-business.com
Tel +44 (0) 1293 871961

Editorial

Email news to:c2m.editorial@ntlworld.com
Tel: +44 (0)7887 535288

Neil Nixon: nnixon@btconnect.com

Tel: +44 (0)1409 241 166

Bi-Weekly Update

Stuart Gilroy: sgilroy@hpl-business.com
Tel: +44 (0)1895 421 111

Rate Card

Production of (2M Newsletter and

Copy requirements

Please note that we no longer accept Film;
only digital files are accepted.

Advert Delivery Address (2M (Magazine only])
and Specification

Delivery Address -
WhitewaterGFX
Attn: Caroline Yates
Unit 2, A1 Parkway, Southgate Way
Orton Southgate
Peterborough
PE2 BYN

1] Both the (D & the File itself should be marked with the following -

B Advertisement name.

W Magazine title.

B Insertion month.

2] A colour proof of the advert should be supplied either digitally

(PDF) or as a hardcopy.

3] Please include a read me file containing the following -

M Contact name & phone number of sender.

M Client name & contact.

4] Data can be supplied in any of the following formats -

B Hi-Res passé4press quality POF.

B Quark6/Indesign (51 documents, including all images (must
be high resolution (300 dpi min used at 100%)], screen fonts &
printer fonts.

B Photoshop, Tiff or EPS high resolution files.

B |llustrator/Freehand EPS files with embedded images & fonts
(converted to paths).

Banner Adverts Delivery Address for (2M Newsletter -
BPL Business Media Ltd
Armstrong House
38 Market Square
Middlesex UB8 1LH, UK
Banners to be supplied to BPL Business Media fo the following
specifications:
Formats:
Flash: To enable BPL to track “click thrus” on Flash banners, the
original ".fla” file must be supplied or on request we will provide
the tracking url fo be embedded into the .swf file
GIF, animated GIF or JPG (file size: Max 100Kh per banner)
Send files clearly marked fo Stuart Gilroy at BPL Business Media
- sgilroy@bpl-business.com

FTP

Access to an FTP site can be arranged on request.

To request access to an FTP site, please email to

Caroline Yates [typesetting@whitewatergfx.co.uk] and a username
and password will be sent by return email.
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